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Against the norm. Experienced, pragmatic do-ers that
will propel you forward using creativity and technical
prowess.
Contra makes it happen.

Homerton College.
Homerton College combines the traditions of a
Cambridge University college with contemporary
values and an inclusive culture. It prides itself on
being supportive, forward-thinking, and treating
everyone as an individual. It is the largest college in
Cambridge and has a diverse student base.
The challenge.
Homerton College came to Contra as they needed to
modernise the college’s dated website and position it as an
inclusive and vibrant community, in contrast to a “traditional”
Cambridge college.
The solution.
Execute student and other stakeholder interviews. Conduct site
user behaviour, keyword and traﬃc research. Build buyer
personas. Launch a new website with a bold, modern, and
friendly design. Showcase diversity with powerful imagery and
messaging.
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Internal feedback.
We interviewed the key stakeholders of the project to
gain their insight into the Contra experience and
impact of the new site.

Alan Turing Institute.
The Alan Turing Institute is the national institute for
data science and AI. The institute trains the next
generation of leaders, shapes public conversation,
and pushes the boundaries of data science and AI for
the public good.
The challenge.
Develop a website that reﬂects the cutting-edge nature of the
institute’s work. The institute already boasted strong branding
in their comms but the website lagged behind and did not work
architecturally.
The strategy.
Execute stakeholder interviews. Conduct site user behaviour,
audience, keyword and traﬃc research. Produce a website
strategy that covers site structure, user testing, content,
design, SEO, and technology. Build and launch website.

The Royal Society.
The Royal Society has been holding a summer
exhibition of the latest scientiﬁc developments since
the 1700s.
The challenge.
After COVID swept the nation forcing thousands of live events
to cancel, the Royal Society needed to create a fully digital
experience for The Summer Science Exhibition, fast. Contra
was challenged to create an immersive 3D exhibition
environment within a three-month deadline.
The solution.
Conduct a content audit and plan taxonomy. Research
creatives and build moodboards, initial sketches, and design
renders. Create iconography and build 3D environments with
microinteractions. Conduct user testing and action iterations.
Launch web application.
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Internal feedback.
The reaction from The Royal Society team has been
overwhelmingly positive and they had excellent
feedback from visitors. Listen to our glowing
testimonial from Rob Rutter, Head of Digital Marketing
and Engagement at The Royal Society.

Queen Rania
Foundation.
The Queen Rania Foundation was established by Her
Majesty Queen Rania Al Abdullah in 2013 with the aim
of improving education outcomes in Jordan and the
surrounding region.
We were engaged in a digital revamp of QRF. The old website
did not properly recognise its partners or encourage donations.
In addition, the design had become outdated and the
navigation and information architecture needed to be
optimised.
QRF needed a fresh design which is easy to navigate and can
clearly convey the impact of the organisation through
infographics and data visualisations. It needed to encourage
donors to give and become a more complete fundraising tool. It
also needed to communicate more eﬀectively with its primary
audience through resources and news.
It was, in essence, a digital rebrand and web development
project. The result is a much slicker and more functional
website with beautiful user experience.

Childnet Digital
Leaders.
The Childnet Digital Leaders Programme is a youth
leadership training programme empowering young
people to educate their peers about online safety.
We have been working with Childnet for 18 years and Digital
Leaders is the latest project together. Digital leaders is an
online learning platform which aims to teach digital citizenship
and create advocates for internet safety. The programme is
aimed at both primary and secondary schools.
We built a virtual learning environment, with lessons,
leaderboards and gamiﬁcation, which has been rolled out to
hundreds of schools throughout the UK. We also designed and
built a public website that explains the programme.

Other clients.

How can we help?
We’re here to help you reach your marketing goals.
If you have a web project or want to accelerate your marketing
to stand out, communicate your value and attract more
students, let’s have a chat.

Contact

Our feedback.
Here’s what our clients say about us:
“It’s a pleasure to work with Contra. During the redesign of the
website they were thorough in their approach, patient and
knowledgeable throughout the entire process. They also were
very accommodating to our changing requirements (we had
quite a few!) They have an understanding of how institutions
work and are sensitive to internal politics, which makes a big
diﬀerence.”
Head of Digital, Ravensbourne University.

“I have very much enjoyed working with Contra. The design
has been very well-received, the back end is a joy to work with
and of all the developers I interviewed, Contra had done the
most due diligence in reading the brief to understand our
speciﬁc needs. It was also an advantage that they understood
the complexities of working with our IT department.
“The design and build process went very smoothly as Contra
has a great communication system in place. I found that having
a Project Manager to handle day-to-day liaising with the coders
was very helpful, and using Slack and Trello to communicate
and raise issues kept things moving. Above all, what the
designers did was come up with a look and feel for our website
that reﬂects our structure and meets the needs of our very
diﬀerent audiences. I would not hesitate to recommend Contra
for your website build.”
Head of Communications, Wolfson College.

Meet the team.
Developers. Designers. Marketers. The full package.
We have a super talented and diverse team from all corners of
the globe. If you need technical developers to unlock the power
of code, designers to create an unforgettable user experience,
or marketers to turn visitors into applications, we’re here to help
you grow. Get to know our team by checking out our
introductory video.

Thanks...
for reading, let us know if you have any questions :)

